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OMG – What is GDPR?
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Subject vs. Controller  vs. Processor
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What do marketers need to know?
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What’s HQ Doing?
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Who’s Who?
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Scenario #1

Your chapter/region downloads data 
from MMA and it is saved on the 
Chapter/region leader’s computer for 
analysis and planning.  What are the 
GDPR liabilities?  How will you 
mitigate?
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Scenario #2

You use EventBrite or some other service for event 
registration.  What do you need to do to ensure that 
you are compliant? 

Part 2 – You use past attendee data to market your 
current/future events.  What about this is now 
problematic and how can you change processes to 
become compliant while still meeting your goals? 
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Scenario #3

A former member contacts you 
and says they want to be 
forgotten by IABC forever.  What 
are your obligations and how do 
you proceed?
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Scenario #4

Your board membership VP/Chair 
resigns.  You know they have member 
data they have used in their work.  How 
do you ensure that data is completely 
removed from their possession? 
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Key Takeaways


